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ANNEX C 
 

COMPANIES WRITE-UP  
OF THE TESA PILOT IMMERSION PROGRAMME  

 
 
EverComm 

 
EverComm is an energy startup founded by NTU graduates. Headquartered in NTU 
Innovation Center, Singapore. They provide end-to-end energy management solutions for 
enterprise, which includes energy data collection, data migration, data analysis and insights 
reporting. 
 
 
PropertyGuru  
 
PropertyGuru Group is Asia’s foremost online property company, voted by consumers in 
2016 as ‘Asia’s Most Influential Brand for Online Property Search'.  
 
Headquartered in Singapore, PropertyGuru.com.sg was launched in 2007 by two 
entrepreneurs. The group has developed and launched 15 mobile applications in four 
countries and three languages. At present, the Group records over 3.5 million downloaded 
mobile apps.  
 
PropertyGuru received Southeast Asia’s second largest tech investment in 2015, and is 
backed by a world-class investor base that includes TPG (a global private investment firm 
with over US$67 billion of assets under management and an investor in both Uber and 
Airbnb), Emtek (a media conglomerate in Indonesia) and Square Peg Capital (an Australia-
founded investor of Internet companies). 
 
 
Sea 
 

Sea is an internet platform company. Their focus is on Greater Southeast Asia, which 
includes Indonesia, Taiwan, Vietnam, Thailand, the Philippines, Malaysia and Singapore.  
 
Sea operate three industry-leading platforms across digital entertainment, e-commerce and 
digital financial services. Garena digital entertainment platform is the largest online game 
ecosystem in our region by revenues and operates in all seven markets. The company offers 
consumers and global game developers a unique combination of localized game operations, 
payments, eSports events, video streaming, content sharing, user chat, and online forums. 
Shopee is one of their region’s fastest growing e-commerce marketplaces, with operations 
across all seven markets and a mobile-centric approach.  
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Shopee 
 
Shopee, backed by Sea (formerly known as Garena) is the fastest-growing eCommerce 
platform in Southeast Asia and Taiwan with over 50 million downloads. It is a platform 
tailored for the region, providing both buyers and sellers with an easy, secure and fast online 
shopping experience through strong payment and logistical support. Since its launch in 2015, 
Shopee has grown tremendously and is highly regarded as Southeast Asia's most valuable 
startup. Headquartered in Singapore, Shopee employs more than 2000 people across 
Southeast Asia, Taiwan, Shenzhen and Shanghai. 

 
 
Taiger 

 
"Artificial Intelligence, Semantics, and Natural Language Processing" Taiger is a global 
leader in Artificial Intelligence, specialising in developing cutting-edge technology solutions 
that go far beyond Machine Learning. They are currently present in across four continents: 
Singapore (HQ), Spain, Hong Kong, US, UK and Austria.  
 
They deliver revolutionary results by replacing ‘knowledge workers’ with a more reliable, AI-
powered virtual workforce. Taiger fundamentally solves information access problems and 
transforms information into valuable knowledge for organisations with their state-of-the-art 
solutions.  
 
 
Trakomatic 

 

Trakomatic enables businesses and organizations to discover the ways people interact in a 
physical environment using video and sensor technology. They capture profile and 
behaviour data and transform it into actionable insights that drives optimization and 
improvement of your core business processes. 
 
Trakomatic is one of Singapore’s fastest growing startups. Their mission is to digitize Planet 
Earth. They specialize in cutting-edge video analytics technologies that equip global 
businesses big or small with people counting, tracking and facial recognition analysis 
solutions.  
 
 
Zalora  
 
ZALORA Singapore was founded in 2012. Today they are the fastest growing online fashion 
retailer in Asia. Localized sites ensures that fashion is tailored to the tastes of the different 
countries and adapted to their preferences. With a good mix of over 500 international and 
local labels to choose from, fashion has taken on a different dimension from before. They 
now offer the usual such as womenswear and menswear. Consumers can also expect 
footwear and accessories to match, gear for your tech products, beauty essentials, sporting 
equipment and more!  

 
 


